/--This is my presentation for a cell phone vendor near campus based on the questionnaire and marketing methods.--/

Go Wireless

· FACTS OF CELL PHONE USE ON SMU (N=20)

100% Students own cell phones

91% Students think service is most important of all

82% Students bought their phones in high school or right after they entered SMU

27% Students chose the store because the stores were near the places where they lived, 

64% Students chose the store because the stores offer them affordable rates as well as service
64% Students say they are willing to buy a new phone if a nearby store has a good offer!

55% Students consider Pre-Paid service as an element of attraction to them

37% Students are using Cingular, 27% are using Sprint, which are on Go Wireless’s Stack, all showing brand loyalty to a certain extent.

Students averagely spend $65 on wireless communication per month, which occupies 6.5% of their total monthly expense.

· PROGRAM THEME

Talk over a brand new phone by Christmas!

· PROGRAM CONCEPT

Build your image by letting people know your physical existence and service offered.

Disseminate your Christmas promotion on campus.

Family combo: Buy one phone near campus and get one accesory in other stores

· PROGRAM STRATEGY

Three-week promotional package

--Three week radio campaign on KPNI

--Middle week newspaper support on Daily Campus

--Posters 

· PROGRAM TIMING

Nov 25 through Dec 13

Nov 25: Program kickoff ( Posters & Radio) 

Dec 1-Dec 6: Newspaper Ad begin

Dec 13: Radio program complete

· HOW IT WORKS:

Consumer Incentive: The first goal of this campaign is to make your campus store known and popular. Consumers greatly cherish good service and professional guidance, according to my survey, 64% of them are willing to buy to a new one if necessary. Good service plus a Chrismas’ promotion will let them make the decision. 

Secondly, lots of students’ families live near your other five stores, that’s why our Family Combo plan should be attractive to them on Christmas.

· ABOUT DAILY CAMPUS
Daily Campus and KPNI belong to the same company—Student’s Media Inc.

· MEDIA SUPPORT
KPNI Radio 98.3 FM commeicial M-Sun 6am-7pm

Daily Campus 

POP

The ability to target specific demos

High frequency

Sell directly

Based on the facts I collected, I set up a sales plan for you and your company. 

